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Turn 20th-21st century

digitalization, modeling

communication, social networking

“Every two days we create as much
information as we did up to 2003”

Eric Schmidt
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Data: raw material of the 2|st century
much like crude oil

Major trade movements
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The Top 50 websites worldwide

e USA:72 %

 China: 16 % (Baidu: 5; QQ: 8; Taobao: |3; Sina: | /;
163: 28; So0s0:29; Sina weibo:31; Sohu:43)

* Russia: 6 % (Yandex: 2[; kontakte:30; Mail: 33;)

* |[srael:2 % (Babylon: 22)

o UK:2 % (BBC:46)

* Netherlands: 2 % (AVG: 47)



Diversity of search engines

* USA: Google: 65 % ; Bing: 5% ;Yahoo: | 5%
e China: Baidu: 73% ; Google: 5%

* Russia: Yandex: 60% ; Google: 25%

* UK:Google: 91 % ; Bing: 5%

®* France: Google: 92 % ; Bing: 3%

In France,
* Google has a de facto monopoly
* Google knows more about France than INSEE
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WORLD MAP OF SOCIAL NETWORKS
June 2009
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Internet giants as

Extraterritorial powers

No real binding to the place of operation
Regulation, taxation: optimal use of national differences

Own access to raw material and human resources
harvested without borders

Own legal systems
contracts users/corporations

Own monetary systems
emerging virtual currencies
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Internet Users in the World
Distribution by World Regions - 2012 Q2
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11.4% A . W Asia 44.8%

.| Europe 21.5%

B North America 11.4%
B Lat Am / Caribb 10.4%
| Africa 7.0%

Middle East 3.7%

M Oceania / Australia 1.0%

Source: Internet World Stats - www.internetwaorldstats.com/stats.htm
Basis: 2,405 518,376 Internet users on June 30, 2012
Copyright® 2012, Miniwatts Marketing Group
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Internet Users in the World
Distribution by World Regions - 2012 Q2

World Internet Penetration Rates
by Geographic Regions - 2012 Q2

NHorth America 78.6%

Oceania /

Australia 67.6%

Europe 63.2%

Latin America /

Caribbean 42.9%

Middle East 40.2%

World, Avg. 34.3%

Asia 271.5%

Africa 15.6%

0 10% 20% 30% 40% 50% 60% 70% 80% 90%
Penetration Rate

Source: Internet World Stats - www.internetworldststs.com/stats.htm
Penetration Rates are based on a world population of 7,017,846,922
and 2,405 518,376 estimated Internet users on June 30, 2012.
Copyright© 2012, Miniwatts Marketing Group
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Asia Top Internet Countries
June 30, 2012

crina 0

INdia o [ 137.0
Japan © | NN 101.2
Indonesia " - 55.0
Korea, South ‘| [ 40.3
Philippines 3R I 336
Vietnam B 310
Pakistan [ - 29.1
Thailand === N 20.1
Malaysia B ] 177

0 50 100 150 200 250 300 350 400

Millions of Users

Source: Internet World Stats - www.internetwaorldstats.com/stats3.htm
2,405 518,376 Internet users in the World estimated for June 30, 2012
Copyright® 2012, Miniwatts Marketing Group
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Online Population

Others - 17%

English - 27%

Korean - 2%

Russian - 3%

French - 3%

Arabic - 3%

German - 4%

Portuguese - 4%

Japanese - 5%

Chinese - 25%

Spanish - 8%
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Web content language

Others - 10%

Portuguese - 2%
Italian - 2%
French - 4%
Chinese - 5%
Spanish - 5% :

Japanese - 5%

English - 57%

Russian - 5%

German - 7%

14 http://en.wikipedia.org/wiki/Languages used on the Internet




High penetration and impact

Sweden (1)
Singapore (2)
USA (8)

Canada (9)
Taiwan (11)
South Korea (12)
Hong Kong (1 3)

Japan (18)
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China (51)
Russia (56)
Brazil (65)
India (69)

Global Information Technology Report 2013
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e Systems and contents online

$

* Baidu, China search eng. me?2
* Naver, Korea search eng. DAY

e QQ, China inst message, games, ...

e Rakuten, Japan e-commerce
Top Sites in China &

° Alibaba’ China e-commerce The top 500 sites in China. @

* Cyworld, Korea soc net

Top Sites in Japan «
. The top 500 sites in Japan. @
* me2DAY, Naver, Korea microblog

Top Sites in South Korea

The top 500 sites in South Korea. @
T ROX
Alibaba.com Top Sites in India -

The top 500 sites in India. @
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Top Sites in China &
The top 500 sites in China. @

Baidu.com
baidu.com

The leading Chinese language search engine, provides "simple and reliable" search exp... More
rirfrir<y SearchAnalytics p Audience p

QQ.COM

gg.com
China's largest and most used Internet service portal owned by Tencent, Inc founded in Nov... More
Yrirriry SearchAnalytics p Audience p

Taobao.com

taobao.com

Launched in 2003, Taobao Marketplace (www.taobao.com) is a popular consumer-to-consumer (C2C) o...
More

Yrirfrvrv; SearchAnalytics p Audience p
¥URFTE D

sina.com.cn

SENENERARREEOHESTE, AVER BE.
Prirfrir<s SearchAnalytics p Audience p

2

163.com
PERARRE A XA RS
v frirys SearchAnalytics » Audience »

FURBKIS-RERY B F SN AORTE )L

weibo.com

FRBBRELPEREIR JREAS HARNBENORE=R. A—DIEERICREE BFVMEREDR
B, DERMERARNRREERFTER. ... More

v frirvr Search Analytics p Audience p

Google&H

google.com.hk
ARBERETENE T MG,
vy SearchAnalytics » Audience »

Tmall.com
tmall.com

Tmall.com is the leading online shopping landmark in China with the most comprehensive brand se... More

Prirfrir v Search Analytics p  Audience p
I

sohu.com
BREMATELSHOMARLE, SESAMLS, #HX, TLE2MERS. ... More
vy SearchAnalytics p Audience p

Hao123

hao123.com
Baidu
Privrfrirs SearchAnalytics p Audience p

Top Sites in Japan «
The top 500 sites in Japan. @

Top Sites in South Korea
The top 500 sites in South Korea. @

Top Sites in India =
The top 500 sites in India. @
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Top Sites in Japan «
The top 500 sites in Japan. @

Yahoo! Japan

yahoo.co.jp
Japanese version of popular portal site.
Yy frrvr SearchAnalytics p Audience p

Google B#&

google.co.jp
FEBHBY—FIVIVOARKR, 77 AX—IBLTZ2—RARK. UsenetlBRiR, ... More
Yy Yrirvyr SearchAnalytics p Audience p

YouTube

youtube.com
YouTube is a way to get your videos to the people who matter to you. Upload, tag and share your... More
vy s SearchAnalytics p Audience p

FC2

fc2.com
R 707 (blog), KR—AR—IY—EPR, 9T PTUT—yav&MRE.. More
v Wriiryly Search Analytics p.  Audience »

Amazon.co.jp

amazon.co.jp
Amazon in Japan. Article descriptions are in Japanese, but account setup, shopping, and checkou... More
iy Yrr v Search Analytics p  Audience p

Google
google.com

Enables users to search the world's information, including webpages, images, and videos. Offers... More
Yrivrrvry SearchAnalytics p Audience p

ESNIE )

rakuten.co.jp

ZMOBRY A R E/N—FvIEHBEUTABEETWEY 3y EYTE—=IL, A—7YavPHEARMA
S, ... More

Yy Wrir vy Search Analytics p Audience p

Facebook
facebook.com

A social utility that connects people, to keep up with friends, upload photos, share links and ... More
Yrivrrvry SearchAnalytics p Audience p

livedoor

livedoor.com
AT R7ZHEE, 7OV Za1—X ERXA-I. X&ELBE,
vy Search Analytics » Audience p

PA—=)\7O4

ameblo.jp

Top Sites in China @
The top 500 sites in China. @

Top Sites in South Korea
The top 500 sites in South Korea. @

Top Sites in India <
The top 500 sites in India. o
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Top Sites in South Korea =
The top 500 sites in South Korea. @

Baidu.com
baidu.com

The leading Chinese language search engine, provides "simple and reliable" search exp... More
Yrivriry Search Analytics p Audience p

Facebook
facebook.com

A social utility that connects people, to keep up with friends, upload photos, share links and ... More
Yrivriry SearchAnalytics p Audience p

YouTube

youtube.com
YouTube is a way to get your videos to the people who matter to you. Upload, tag and share your... More
Yrirriry SearchAnalytics p Audience p

Google

google.com

Enables users to search the world's information, including webpages, images, and videos. Offers... More
Yrirriry SearchAnalytics p Audience p

QQ.COM

qgq.com
China's largest and most used Internet service portal owned by Tencent, Inc founded in Nov... More
rirriry Search Analytics p Audience p

jo]

naver.com

v frirr SearchAnalytics p Audience »
=

google.co.kr
&AM, 0|0|X|, FADE, CIEE| A4, st2 H0|X| A4
ri7{rir{s SearchAnalytics p Audience p

Taobao.com

taobao.com

Launched in 2003, Taobao Marketplace (www.taobao.com) is a popular consumer-to-consumer (C2C) o...

More

v rvrys SearchAnalytics p Audience p

Ch2daum

daum.net

No. 1 22| SlE{Lll, 22 0|0 Y AMH|A, 22101 4T, £535| MH|A
v sy SearchAnalytics p Audience p

Yahoo!

yahoo.com
A major internet portal and service provider offering search results, customizable content, cha... More

Wi Wrirfr SearchAnalytics » Audience

Top Sites in China @
The top 500 sites in China. @

Top Sites in Japan «
The top 500 sites in Japan. @

Top Sites in India =
The top 500 sites in India. @
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Top Sites in India ==
The top 500 sites in India. @

Google

google.com

Enables users to search the world's information, including webpages, images, and videos. Offers... More
Yy Wrr <y SearchAnalytics p Audience p

Google India

google.co.in
Indian version of this popular search engine. Search the whole web or only webpages from India.... More
v Wy vy SearchAnalytics p Audience p

Facebook

facebook.com
A social utility that connects people, to keep up with friends, upload photos, share links and ... More
i Wy SearchAnalytics p Audience p

YouTube

youtube.com
YouTube is a way to get your videos to the people who matter to you. Upload, tag and share your... More
Yy frir <y SearchAnalytics p Audience p

Yahoo!

yahoo.com
A major internet portal and service provider offering search results, customizable content, cha... More

W v vy SearchAnalytics p Audience p
blogspot.in

blogspot.in

Wiy Wy Search Analytics p Audience p

Wikipedia

wikipedia.org

A free encyclopedia built collaboratively using wiki software. (Creative Commons Attribution-Sh... More

frfrdrfrdy  Search Analytics . Audience » Top Sites in China @
LinkedIn The top 500 sites in China. @

linkedin.com
A networking tool to find connections to recommended job candidates, industry experts and busin... More
Yy frir v SearchAnalytics p Audience p

Top Sites in Japan «

googleusercontent.com

googleusercontent.com The top 500 sites in Japan. @

Yy rr v Search Analytics p Audience p

maames Top Sites in South Korea =
Portal site; includes news stories under subject headings, and links to other information sources. The top 500 sites in South Korea. o

W frirvr SearchAnalytics p Audience p
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Overall Internet Users and Penetration Rate

1000 50.0%
Million 42.1%

40.0%

750
30.0%

500
384 20.0%

298
10.5%

250
85% . l -
0 ] - o

2006 2007 2008 2009 2010 2011 2012
B Netizens -®Peneftration Rate

China Internet Watch
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The largest Internet space

560 million online people  mipang .- o Taveloogr € . ML

(60% under 30) Cuhonm /D) T . Wonde WiﬁT
19% growth in 2010

% B appiir Noig S [Tlosh s
pPRE Zp
| billion mobile Heiyou Cb* :i. @ Y Zone
300 millions mobile surfer "4’@ FEuE) |oooeonn  USTYO0Z
30% annual growth SRR snmmuconnonnr =47 douba ﬁc/;ggs,
L3 Ay We@link’ PERANRELE
Very active online world ras ot

A # F #8 R

China leading in terms of usage penetration of web 2.0

applications
(McKinsey)
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Professional

SNS

Message
facebook Boards

AHOO!, MESSAGE BOARDS
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Sharing

Online Photo
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http:/globalwebindex.net/thinking/social-platforms-gwi-8-update-decline-of-local-social-media-platforms/
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Zhongguancun, Beijing Silicon Valley

GO U 8 lC @ s(j’zanmm lenowvo ixis
TusPark

BREITRREROE

i

SeHU.com

BB e WMrenren & P52 BaitiEE &

Microsoft
....... i e : °'X’°
c A 8 vV & .S.‘.)‘.!E!’..'! A NetQ'" %iggm DN

26 http://news.nost.org.cn/tag/it/




Google & Ghowen Ienovoirrs
na

TusPark
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Search engine
Japanese search
images & videos
Encyclopedia
Maps

Baidu Eye

Legal search (regulations)
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£ Market Share by Search Engine
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00
BaiWEE

The 20 most valuable tech companies B Market Cap

Apple

Microsoft

IBM

Google

Oracle

Intel

QUALCOMM

Cisco

Siemens (ADR)

Taiwan Semiconductor (ADR)
SAP (ADR)

EMC

Canon (ADR)
Honeywell International
Hewlett-Packard
Baidu.com (ADR)
VMware

ABB (ADR)

Danaher

Emerson

525.78
T
T
YRS
I 1 20.05
[T {0
[ 1 20
T
I 5.16
2 46 ani
el Billions of USD
I 50.20
47 04
4422
4415
B 41.06
B 40.17
3711
Il 36.55
B 34.68

$0B $1508B $300B $450B $600 B

Data source: Google Finance, May 29, 2012. www.Pingdom.com Market hare by earch Engine

P\

ew\wﬁzozo Bai.dg. 5
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Shenzhen

The southern Silicon Valley
Tencent, Huawei, ...

From social media and messaging to paying gamers

Weixin (WeChat) Jan 201 |

Multimedia communication, social networking, location-based services
Extremely rapid growth

300 million users (Jan 2013)

Qzone, social network

QQ games
Weibo

SOSO, search engine

Revenue: $2 billions in 2012

WeChat app: Global Expansion ~

by VALUE2020 - Jan 2013

http://value2020.wordpress.com/20 | 3/01/10/first-world-map-of-wechat-user-base/ 30




China 2012:
200 million online shoppers

@Allbaba Group
who spent $200 billion ~ PEBEPEE

Hangzhou, capital of Zhejiang, close to Shanghai 5@ i IS‘]

Taobao.com

More transactions than Amazon + eBay
Strategic partnership with Yahoo (40% stake in Alibaba $1bn in 2005, $7.6bn in 2013)

Recent combination e-commerce / social networks
| 8% stake in Sina Weibo for $586 million

I Numbers game

China’s:
. e-commerce market online gaming market
(@] $bn Sales, yuan bn

FORECAST FORECAST

i,

Alipay.com

-~ 400
* 300
-~ 200

* 100

—\(“

| Tk Sy a

& aliyun.com

2008 09 10 11 12 13 14 15




Mobile and always localized
IE Sy

aliyun.com

il ATAT 742 PM

!EBIEJ

CN>D=X0ID
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Mobile and always localized

™"

lC

(821 ) EWFEN

N ]

XEG®

i G
28y
K.

“HBaE NN NN

B'JEE

aliyun.com

“Google threatened to pull its Android support from Acer
if Acer pursued Alibaba's Aliyun operating system”

33 http://news.cnet.com/8301-1035 3-57512418-94/alibaba-google-forced-acer-to-drop-our-new-mobile-os/




Ranking

10
1
12
13
14
15
16
17
18

19

App Names

Weixin

Sina Weibo

Mobile QQ2012

Q-zone

Renren.com

Youni Messager

Fetion

Tencent Weibo

Kaixin001.com

MiTalk

YY Voice

Ganiji life

Facebook

Wangxin

Momo

Shiji Jiayvan

Google+

Twitter

Jiepang.com

Pengyou.com

Downloads

117,597,012

74,052,986

67,447,720

33,894,901

28,085,009

21,853,568

19,896,834

12,327,922

11,515,126

11,159,867

8,991,065

7,117,457

6,723,422

5,045,671

4,571,172

2,813,603

2,809,161

2,737,117

2,590,021

2,134,840

Android has more than

80% marketshare

But most of the Apps

are Chinese
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China’s top 10 S&T progress of 2012
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China’s top 10 S&T
progress of 2012

icpress.cn WRIMER W%

e Shenzhou-9 spacecraft and orbiting Tiangong-1 lab module

manned submersible, Jiaolong, 7000 meters below sea level
* high-speed railway in areas with extremely low temperatures, Harbin-Dalian
* moon orbiter, the Chang’e-2,and moon cartography
e Sunway BlueLight supercomputer, Shenwei microprocessors, 1070.2 TFlop/s

(Rank 28 Top500 11/2012)

* [20-ton-thrust liquid oxygen and kerosene engine for new carrier rocket, Long March-5
* quantum information processing
* third type of neutrino oscillation
* hepatitis E vaccine

* Asia’s biggest radio telescope, Shanghai
37



China’s top 10 S&T
progress of 2012

icpress.cn WRIMER W%

e Shenzhou-9 spacecraft and orbiting Tiangong-1 lab module
manned submersible, Jiaolong, 7,000 meters below sea level
* high-speed railway in areas with extremely low temperatures, Harbin-Dalian
* moon orbiter, the Chang’e-2,and moon cartography
e Sunway BlueLight supercomputer, Shenwei microprocessors, 1070.2 TFlop/s
(Rank 28 Top500 11/2012)
* [20-ton-thrust liquid oxygen and kerosene engine for new carrier rocket, Long March-5
* quantum information processing
* third type of neutrino oscillation
* hepatitis E vaccine

* Asia’s biggest radio telescope, Shanghai
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China’s top 10 S&T
progress of 2012

icpress.cn WRIMER W%

e Shenzhou-9 spacecraft and orbiting Tiangong-1 lab module
manned submersible, Jiaolong, 7,000 meters below sea level
* high-speed railway in areas with extremely low temperatures, Harbin-Dalian
* moon orbiter, the Chang’e-2,and moon cartography
e Sunway BluelLight supercomputer, Shenwei microprocessors, 1070.2 TFlop/s
(Rank 28 Top500 11/2012)
* [20-ton-thrust liquid oxygen and kerosene engine for new carrier rocket, Long March-5
* quantum information processing
* third type of neutrino oscillation
* hepatitis E vaccine

* Asia’s biggest radio telescope, Shanghai
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What’s at stake in China?

Plan 2020 in Science and Technology

* increase R&D intensity to 2% of GDP in 2010, |
and to 2.5% in 2020; 3.

* increase S&T contribution to growth to 60%;
* reduce dependence on foreign technology to 30%;
* position China as number 5 for patents and

-l — TR

. ° o [ e X 2
\A , ( > I ' \ A , e ]]]]]

s

® o 6

.
so000
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2001 0028 2003 20041 2051 2006 200782 2008 2008 20108 2011
SO R P ERHL I A i RIS MBI
5 2010
2

SCIBReH R D SR R B
2 2008 2009
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ﬂ2013 Global R&ED Funding Forecast

World of R&D 2012
Size of circle reflects the relative amount of annual R&D spending by the country noted.
8000
© North America .
() South America nland
7000 O Europe o
" Africa
© Middle East
6000 ) Asia-Pacific
§ O Russia-CIS
§ 5000
g
& 4000
o3
7
3
3000
2000
1000
)

20 25
R&D as % GDP

1.5

Source: Battelle, R&D Magazine, International Monetary Fund, World Bank, CIA World Factbook, OECD
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What’s at stake in China?

Plan 2020 in Science and Technology

* increase R&D intensity to 2% of GDP in 2010, |
and to 2.5% in 2020; 3.

* increase S&T contribution to growth to 60%;
* reduce dependence on foreign technology to 30%;
* position China as number 5 for patents and
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China in the Science Citation Index
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What’s at stake in China?

Towards a global player in R&D

2008: Huawei, ZTE, among the top 100 corporations for R&D

2010:WIPO 7.5% of international patents applications
(mostly in EE, Telcom, IT)

2010: Top World super computer 24800
Tianhe-| A, 2566 Tflops (trillions operations per seconds)

44
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SUPERCOMPUTER SITES

Supercomputers

National Supercomputing Center in Tianjin, China

Tianhe-1A - NUDT, Intel X5670, 186368 processors 2566 Tflops ™ & JJJJJ
Oak Ridge National Laboratory, USA, zb =

Cray Inc., 224162 processors, 1759 Tflops
National Supercomputing Centre in Shenzhen (NSCYS) e

Nebulae - Dawning, Intel X5650, 120640 processors, 1271 Tflops
GSIC Center, Tokyo Institute of Technology, Japan

TSUBAME 2.0 - HP Xeon 6C X5670, 73278 processors | 192 Tflops
DOE/SC/LBNL/NERSC USA

Hopper - Cray XE6 153408 processors 1054 Tflops
CEA, France Chinese systems:

Tera-100 — Bull 138368 processors 1050 Tflops 2 in the TOPS

42 in the TOPS00
Nov 2010
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Supercomputers

; Countries System Share
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B Germany

B Canada

2 4

UPERCOMPUTER SITES

B Count

2000

2005

2010



What’s at stake in China?

IT as a top priority:
from hardware to services

1 980’s: Strong support of Jiang Zemin

| 994: Stable Internet connection IHEP - SLAC Stanford
2004: China first exporter of ICT product

2005: acquisition of IBM’s PC division

2000’s: Telecom equipment industry: Huawei, ZTE

2000’s: Telecom operator: China Telecom, Unicom, Mobile,
2000’s:Web 2.0 actors: Baidu, Tencent, Alibaba, ...
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ICT in China: the industry

New ICT giants with strong export capacity G
LenOVO QO
Spin-off of the Chinese Academy of Sciences

Bought IBM PC’s for 1.75 Billions US$ 2005 \‘”
#| PC market in Asia-Pacific region =

ZTE and Huawei

Telecom equipment @
Global research network

tencent.com

HUAWEI

hEBhEE
CHINA MOBILE

China Mobile, China Unicom, China Telecom
Telecom operators

Baidu, Tencent, Alibaba ZTE‘P)"‘
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Proprietary standards
Priority of the 12" 5 year plan (2011-2015)

FutURE Forum to prepare
China’ s upcoming “Beyond

RN 3G” standard

TD-SCDMA is China’s 3G _—0_/ TD-SCDMA

standard ‘_j FORUM

. . R AX#)A e
AVS is China’s - i 5 o S N
standard for - _ hNY
Audio & Video [\ 5\ MFEUARBEHEAGEIESA ~.  SCDMA, China’s standard

‘. that could compete with
*\ Wimax
\\
\

\
\

(competitor of Audio Video coding Standard Workgroup of China
MPEG-4 AVC) Y

/
/
/

Enhanced E%\ .

. - - 1 )
IGRS is China' s
. _.ﬁ
\ét_eriatlle % . home networking
ISK, &d standard
China's i Desian forrae
standard for ! ini '
D DVD = Ministry of Industry and Ministry of Science !

Information Technology and Technology

o B #E f R o LA

¢ China Education and Research Network

. . - )
China Communications " Internet 2 & IPV6

Standard Association /)

= /  technologies
. i \\
; \
China’ s national .
standard for Digital
b BWIPS

-~ /
\/ K
” ] ,’/ SARFT announced China's
. = National Standard for Mobile
Terrestrial TV
BEEFT R IPHE LA

SAR FT.’ TV & interactive multimedia
Pl services (STiMi & CMMB)

/
'
'
e
”
-
-

-~ -

RFID China BraadBand Wireless IP___ oy code, China National
, Standard Workihg-Group,- - - - Standard for 2D barcodes

China s national promoter of WAPI, China’ s WLAN

standard for RFID standard

under discussion

Ref. Hervé Cayla, Gailong



s America the Innovative?

. TECHNOLOGY

Ehe New JJork Times
China may pass the United States

in R&D spending by 2023

The Battelle Institute
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Chapters

IV A universal Internet?
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The Special Report on China

Economist

and the Internet april 6 2013

“If this special report were about the internet in any
Western country, it would have little to say about the role
of the government; instead, it would focus on the companies
thriving on the internet, speculate about which industries
would be disrupted next and look at the way the web is
changing individuals’ lives.”
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What global governance for the Internet!?

Internet is an unregulated international service
running on top of telecoms systems
managed by stakeholders

ICANN, generic top-level domains (gTLDs)
based in the US

|[ETF, Internet protocol standards (TCP/IP)
W3C, Standards for the Web (HTML, XML)
ITU, International Telecom Union

UN regulation body for Telecom (initially telegraph)
not involved in Internet
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What global governance for the Internet!?
amld

worbing 1ooster towesds World Summit =%

2015 on the Information Society
Turning targets into action

* World Summit on the Information Society, 2003 / 2005
50 percent of the world's population online by 2015
China supports the creation of an international Internet organization

* World Conference on International Telecommunications, Dubai 2012
Proposition of a new ITR treaty |
sighed by 89 countries: China, |
rejected by 55 countries: USA, EU members

.
12
:

R

Uy d Eo=

i

!

WCIT-12 decisions
“have the potential to put government handcuffs on the Net.To prevent that
—and keep the Internet open and free for the next generations—
we need to prevent a fundamental shift in how the Internet is governed.”

Vint Cerf, Google
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Conclusion

The leadership of the information society is in the US and Asia
design of concepts and tools
domination of the industry

concentration of the business

While Europe seems to be at the periphery
no sustainable local systems
complete dependency on foreign systems

stuck in political incapacity
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